
Heatmap analysis results
showed that the main 
message isn’t readable 
enough, which 
subsequently reduces 
people attention.

Client has implemented 
changes according 
Heatmap analysis 
recommendations 
improving visual and 
textual communication

JCDecaux received a 
request from company 
NESTLE to create a 
HEATMAP analyses for the 
upcoming campaign of 
FELIX brand

65% of people 
have visual memory

Estimate the perfomance 
of your Key Visual Leveraging 

on deep learning 
technology

Understand and optimize 
what parts 

of your visual audience 
will catch

The Creative Heatmap solution estimates 
the performances of a campaign's creative 

through different images processing 
functionalities and the production of a 

heatmap (static or video).

The tool is based on deep learning model, 
which in turn uses algorhythms developed 

by the Oxford University scientists. 

HOW IT WORKS?
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LESS IS MORE
limit the number of messages, 

focus on one main idea

COLORS
that contrast and are in line 

with the brand identity

LOGO

TYPOGRAPHY
that has immediate 

long-distance readability

EASY
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READ


